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• FSD was founded in the late 90s 

• Established as a Food Service 
Digital Marketplace for 200k+ 
foods and supplies, delivering
the products directly to 
operators

• Over the years, built capabilities 
in logistics and technology to 
adopt a digital model to the 
food service industry

• In 2018, FSD raised capital to 
grow aggressively in the food 
service industry (investors
include Unilever and private 
companies)

FOOD SERVICE DIRECT
• Ongoing technology and marketing 

investment to fuel aggressive 
growth and innovation

• Keeping our edge vs competition 
and traditional distribution

• Building scale through 
underdeveloped channels and 
restaurant chains in food service

• Building strong partnerships with 
branded manufacturers and food 
service industry pioneers

OUR CURRENT FOCUS



WHY FOOD SERVICE DIRECT?



KEY HIGHLIGHTS ON 
FOOD SERVICE DIRECT

Strategically located 
central distribution 
center
(enables better access to 
longtail skus and serve remote 
locations)

Very competitive 
parcel shipping rates
(free shipping over $750 and 
discounted shipping on 2+ cases)

Frozen and refrigerated 
shipping capabilities
(industry leader in frozen/ref 
shipments) 

Cost-effective targeted 
sampling programs

Very aggressive growth 
trajectory
(4x the business since 2018)

Parcel and LTL 
fulfillment capabilities

Contracted fulfillment 
for Restaurant Chains



VALUE PROPOSITION OF FOOD SERVICE DIRECT

TO END CUSTOMERS TO MANUFACTURERS

Easy access to the widest 
variety in US food service

Free Shipping on all orders 
over $750

Access to new growth 
channels

Full listing of all skus with 
data sharing opportunity

Immediate distribution on 
innovation skus

Targeted promotion 
opportunities backed up by 

data

One stop shop for the widest 
FS variety

Direct and easy access to 
manufacturer promotions

Contracted business 
fulfillment on slow moving 

products

Easy payment options 
(including 30-day invoice terms, 

credit card and PayPal)

No minimum order 
requirement



HOW FSD BENEFITS OPERATORS AND MANUFACTURERS

Drive Value with 
Long Tail Skus
(slow moving skus)

Drive Value with 
Alternative Food 
Service Channels

Target Market: 
Restaurants

Target Market: Small caterers, 
bakeries, schools, religious locations, 

wineries, consumers, delis, offices, etc.

How does FSD benefit End Customers?

How does FSD benefit Manufacturers?

Solves the accessibility problem 
for long tail skus

Access to all food service products 
without minimum order quantity 

Solves the listing problem for 
long tail skus

Opens up new channels which 
are almost fully incremental



THANK YOU
To learn more about your selling options

with FoodServiceDirect.com

CONTACT US

https://r2.dotdigital-pages.com/p/4YGG-4ML/manufacturer-inquiry

