
 
 

 

Marcin Zaremba Named Chief Product Officer at Synerise 

Technology firm Synerise has strengthened its position in product development and UX/UI design with the 

addition of Marcin Zaremba. Prior to joining Synerise, he led the development and management of the iTaxi 

and PizzaPortal.pl applications. As Chief Product Officer at Synerise, he will ensure an optimal user 

experience for the Synerise AI Growth Cloud business platform. 

 

September 4th 2018 

Marcin Zaremba specializes in the management of digital products. He was previously the Chief Product Officer 

at iTaxi and Head of Product at PizzaPortal.pl. 

 

The new Chief Product Officer at Synerise holds the Google Product Strategy Expert certificate, is also the author 

of the book Mobile for Managers, co-founder of the electronic magazine for investors and technology 

entrepreneurs Proseed, co-organizer of Aula Polska and co-founder and lecturer at the App Academy. His 

passion is watchmaking. 

 

At Synerise, Marcin Zaremba will be repsonsible for the integration of product development in the context of 

business considerations, technology and UX consistent with the vision of the organization. 

 

When Jarek Królewski showed me the possibilities that Synerise already offers and the plans for the company, I 

knew that this was the place for me. I’m extremely excited about joining a team like this and taking part in a 

global revolution that is being led by a company with a real vision for the future – Marcin Zaremba, Chief Product 

Officer at Synerise. 

 

At Synerise, we have a holistic approach to business and we understand that success depends on many elements, 

just like clockwork. All you need is someone who will be able to connect them. Our AI business platform is a 

reflection of our character as a company, our teams and a huge investment in intellectual property. This potential 

needs to be targeted and focused to give users the greatest value. I believe that Marcin will bring a lot of value 

to Synerise. Not only does he have extensive experience, but he can also understand and connect the two worlds: 

business and IT. As someone with a passion for watchmaking, he will be able to bring a unique perspective that 

I’m sure will result in fruitful cooperation - Jarosław Królewski, CEO of Synerise. 

 

Synerise is a technology company that uses data and artificial intelligence to help brands better respond to the 

needs of their customers. The tools it offers include automation applications, business intelligence and 

personalization of communication, as well as the management of pricing policy in real time, regardless of the 

scale of operations. 

 

Synerise invests heavily in intellectual property, development of their AI team and the latest technologies. 

Recently, the company was selected by EY to participate in the Accelerating Entrepreneurs 2018 program for 30 

global technology companies with the highest growth potential and received the award of Partner of the Year 

for Poland from Microsoft. 

 

The company was founded in 2013 in Kraków by Jarosław Królewski, Miłosz Baluś and Krzysztof Kochmański. 

Since then, it has achieved a valuation of 75 million dollars and currently employs 110 people in offices in Krakow 



 
 

 
and Warsaw. In 2018/2019, it will invest USD 25 million in research and development of products based on 

artificial intelligence. 

________________________ 

More about Synerise 

 

The Synerise AI Growth Cloud is a business platform that uses Artificial Intelligence to support companies in boosting their 

marketing and sales activities. It facilitates the Digital Transformation of enterprises regardless of the scale of their 

operations by providing: 

• unique knowledge about customers, 

• tools that enable effective management of various advertising campaigns. 

 

Synerise analyzes data from all customer contact points with the brand, creating behavioral profiles and offering dynamic 

segmentation of marketing messages for different groups of customers. It can predict future customer behavior and 

personalize communications via SMS, email, web push, mobile push, RTB or dynamic content. 

 

"They are building the Next Generation Marketing Cloud” - Satya Nadella, Microsoft CEO, about Synerise. 

 

Synerise's mission is to improve the end-user experience with brand marketing. It is working to end the marketer-as-

spammer stereotype and believes that brands and their customers can work together to create mutually beneficial 

relationships. Each brand can be a lovebrand with the right help and support of Synerise AI Growth Cloud. 

 

Visit synerise.com 
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