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          PRESS RELEASE 

Appendix 2 – BRE Bank Group Strategic Subsidiaries
The consolidated BRE Bank Group strategic subsidiaries generated a profit before tax of PLN 175.0 million year to date. The largest profit contribution came from the Corporate Customers and Institutions subsidiaries (PLN 146.3 million or 84.7% of the profit before tax of Group subsidiaries). This was a result of growing synergies in the BRE Bank Group.

DI BRE Banku reported the highest profit of all BRE Bank Group subsidiaries in Q1-3 2007. The company generated a profit before tax of PLN 43.3 million in Q1-3 2007, up by 100% year on year. This good performance was a result of very active investor transactions on the capital market and the company’s growing share in equities trading (up to 6.6%). DI BRE remained the leader in options trading with a 24.9% market share and ranked second in futures trading (market share of 11.79%). DI BRE trading volume grew by 78.0% year on year while the volume in the market grew by 62.0%. DI BRE served 108.3 thousand accounts, including 96 thousand on-line accounts, at the end of Q3 2007. Thanks to the mBank and MultiBank brokerage service, the number of on-line accounts more than tripled year on year, making DI BRE the largest supplier of on-line accounts among all brokers.
DI BRE was recognised as the provider of the best service in a Forbes Investor rating (FI, 10/07) and came second in an AQ rating of top investment recommendations for Austria and Central Europe (AQ Research, European Midcaps Research Yearbook 2007).
BRE Leasing generated a profit before tax of over PLN 36.9 million in January-September 2007, up by more than 70% year on year. Real property and movables leasing contracts executed by BRE Leasing in Q1-3 2007 totalled PLN 2.2 billion, compared to PLN 1.6 billion in Q1-3 2006 (up by 38). In the strategic segment of car leasing, BRE Leasing reported an 85% growth, compared to a 68% increase n the market. BRE Leasing is the third largest market player with a 10.5% market share.

BRE Bank Hipoteczny (BBH) contributed more than PLN 28.0 million to the Group’s profit before tax at the end of September 2007. Its total loans portfolio was at PLN 3.9 billion at the end of Q3 2007, up by 26.9% year on year. The largest share in the portfolio was that of commercial loans at PLN 3.2 billion (up by 28.7% year on year); BBH’s strategic portfolio of loans to local governments grew the fastest by 35.3%.
The Intermarket Group companies (Intermarket Bank AG, Transfinance a.s., Polfactor SA, Magyar Factor zRt., Transfactor Slovakia a.s. and Compania de Factoring IFN SA) generated a pre-tax profit of PLN 38.1 million in January-September 2007 while their sales totalled EUR 4.1 billion (up by 15.0% year on year). The Polish company Polfactor’s pre-tax profit was PLN 8.8 million in Q1-3 2007 and its sales were PLN 2.53 billion. At the same time, 66.0% of all new customers were acquired in co-operation with the Bank, which suggests growing synergies in the BRE Group. According to the Polish Factors Association, Polfactor’s market share was 20.0% (third position) at the end of Q3 2007.
Retail Banking Line Subsidiaries
BRE Wealth Management, a new subsidiary managing the wealth of high net worth individuals, generated a profit before tax of PLN 3.5 million in January-September 2007. The company’s assets under management were approximately PLN 565.7 million at the end of September 2007. The company offers 5 investment strategies: equities, debt, income, conservative, and multiple asset categories (equities and debt, derivatives, investment fund shares, deposits).

emFinanse, a financial advisor, was growing its business steadily. The company operated via 9 Regional Branches in the largest Polish cities, 2 mortgage branches in Warsaw, 4 partner outlets, and about 150 agents and representatives. Total loans sold in January-September 2007 were PLN 270.8 million, including PLN 219.1 million of mortgage loans, PLN 21.3 million of cash loans, and PLN 30.4 million of car loans. emFinanse co-operated with 16 product suppliers. The company also offers motor insurance and is launching sales of investment fund shares in early November. 
BRE Ubezpieczenia also expanded its offer. In addition to classical bancssurance (insurance of mortgage loans, credit cards and consumer loans), the company offers travel and car insurance. In June, the company launched investment products for BRE Wealth Management and wrote PLN 111 million of premiums. BRE Ubezpieczenia TU wrote 403.5 thousand contracts directly and for partners with the support of BRE Ubezpieczenia sp. z o.o. and wrote premiums of PLN 164.3 million. The company plans to launch real property insurance products in Q4.
