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Reputation Institute

6 6 The gold standard in reputation measurement
and management. § ¢

A Founded in 1997 we have been measuring reputation for more than 20 years

A We measures more than 7,000 companies per year, across 55 countries, and 20

different industries
A We help organizations answer the following three key questions:
- What is my reputation and how does it compare?
- How can | improve and protect my reputation?

- What is the business impact of better managing my reputation?
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2019 Country RepTrak®
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Countries Are Evaluated by Former G8 Economies
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The Country RepTrak® System
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